
For decades, Coldwell Banker Real Estate 

LLC has been committed to elevating 

luxury real estate marketing and advancing 

the affluent lifestyle through the Coldwell Banker 

Global LuxurySM program. Through its proprietary 

publication — Homes & Estates — the Coldwell 

Banker Global Luxury program strives to deliver 

an insider’s perspective on luxury real estate, design 

and lifestyle while reaching the most influential 

players in the high-end marketplace today.
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“The entire upper level of the residence con-

tains a stunning master bedroom suite with a luxu-

rious master bath overlooking the bay. The private 

master study is only steps away from the master 

bedroom and is uniquely designed to capture the 

essence of bayfront living,” Koy adds. Both levels 

offer terraces, which exemplify the Florida lifestyle 

and free-flowing and easy movement from indoor to 

outdoor living. Other features include a gazebo with 

a fireplace, an outdoor kitchen overlooking Sarasota 

Bay, and a guest bedroom with an outside entry, all 

with deeded beach access on a nearly 1-acre lot.

K
nown for being central to “where 

design and function flow in concert 

with the beauty of Longboat Key 

and Sarasota Bay,” Acqua Vita is a 

stunning, new construction estate 

coined as the “Water of Life.” The residence was 

built “with the idea that today’s buyers are attract-

ed to new construction in the luxury market,” ac-

cording to Coldwell Banker Residential Real Estate 

Agent Lynne Koy. “There is not much to choose 

from that is new over $5 million in the Sarasota/

Manatee market,” says Koy, affirming the exclusivity 

and uniqueness of this residence, which is sure to 

entice buyers. 

Everything in this home, both inside and out, 

caters to the luxury waterfront lifestyle, never letting 

you forget the awe of living on the water’s edge. “The 

architecture takes its interior and exterior cues from 

the Gulf front estate homes of Palm Beach, but with 

the Coastal Contemporary feel that is so important 

to today’s buyers,” Koy notes. Some of these cues 

exist within the walls of the home, where there is a 

24-foot diameter great room with panoramic views 

of Sarasota Bay, as well as an adjacent wine cellar. 

A Revival 
by Water

BY KRISTEN ORDONEZ

SOUTHEAST SPOTLIGHT

Acqua Vita

5050 Gulf of Mexico Drive

Longboat Key, FL

5 bedrooms, 7 baths

$8,400,000

Represented by: Lynne Koy

Coldwell Banker Residential Real Estate

941.387.1803

lkoy@coldwellbanker.com

Built by Richard Perrone of Perrone Construction 

and architect Clifford Scholz in 2016, Acqua Vita 

was reintroduced to the public at a grand opening 

event in February, where 200 guests attended and 

brought a sense of rejuvenation into the home. 

“This amazing residence not only showcased 

its elegant design and style, but demonstrated how 

this home can take on a life of its own,” says Koy, 

“with guests spilling out onto the terraces, mov-

ing up the winding stairway to the master level or 

having conversations by the pool.” This liveliness 

undoubtedly stems from the property’s roots in the 

area of Longboat Key, home to amenities like The 

Longboat Key Club, which offers golf, tennis and 

5 restaurants, as well as a private marina, to its 

members.

Overall, Koy affirms that those drawn to the 

home are bound to discover how this property ex-

udes feelings of both serenity and vivacity. “[Buyers] 

have earned the right to expect the best and they 

recognize that form and function have created this 

masterpiece. They have busy lives and they are 

looking for lifestyle and elegance without the hassle 

of building,” Koy says. 
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B illiards has been enjoyed for centuries, 

and craftsmen have been applying 

their artistic expressions to it since the 

game’s inception. Catering to luxury 

homeowners are elite manufacturers 

who can customize tables to suit any architectural 

style and transform a game table into a world-class 

piece of décor.  
Brian Maier, owner of Lincoln, Nebraska’s 

Generation Billiards, reports luxury buyers 

frequently look for tables that reflect their homes’ 

architecture. A timbered villa in Park City or Aspen, 

for instance, is a good candidate for a rustic log table, 

while sleek glass tables suit modernist homes with 

expansive windows. “When people spend $10 million 

or more for a home, they want a pool table that’s 

just as distinctive,” states Maier, whose company can 

customize any feature of the table. For example, a 

client may request that the sights (those small inlaid 

markers along the side rails that are typically made 

of bone or mother-of-pearl) be replaced with 24-carat 

gold or diamonds.  Blatt Billiards co-owner Steve Roeder, 

whose family has operated the venerable New York 

firm for 70 years, reports that transitional and modern 

tables now dominate the market, but there is always 

demand for restorations of antique tables and re-cre-

ations of ornately designed vintage pieces. “We’re one 

of the few places that still makes tables old world-

style, entirely handcrafted and hand-carved,” says 

Roeder, who reports selling a restored antique pool 

table for more than $400,000. A traditionally inspired, 

gold leaf-embellished model is priced at $125,000, 

and by partnering with marble carvers in Italy — the 

stone reportedly comes from the same quarries  

Michelangelo favored — Blatt produces marble tables 

priced from $50,000. At Elevate Customs, a Southern California 

producer of sleek contemporary pool, table tennis 

and shuffleboard tables, products are customized 

Luxury in the        Corner Pocket
BY ROGER GRODY

to clients’ whims. Co-owners Lorraine Spektor and 

Marianna Lummer, sisters with a background in  

interior design, were convinced of an untapped niche 

market for luxury game tables. “We wanted to take 

the industry to the next level, so that the work of high-

end interior designers would not be compromised by 

standard issue tables,” explains Spektor, who reports 

every product is made to order. “Besides our styles 

and craftsmanship, what sets us apart are the rela-

tionships we build, which are personalized at every 

level,” adds Lummer, noting Elevate Customs works 

closely with customers and designers to achieve 

the right aesthetics. Currently, the firm is finishing a 

$68,000 pool table from its Luge series, customized 

with red suede legs, carbon fiber inlays and discretely 

placed LED lighting that illuminates both the playing 

surface and pockets. Florida’s Hurricane Custom Billiards is a 

high-end manufacturer that creates unique contem-

porary tables — all built to order, no two are exactly 

A traditionally themed table from Blatt Billiards 

is generously embellished in gold leaf.

PHOTO COURTESY BLATT BILLIARDS

alike — that exhibit a masculine industrial aesthetic 

and keen attention to detail. Owner Lee Benson, a 

former architect and furniture designer, states, “A pool 

table is a gigantic piece of furniture sitting in your 

room, so it should be a conversation piece as well 

as a game piece.” The ultimate addition to any man 

cave is Hurricane’s audacious Force 12 model (base 

price $42,650), inspired by the engineering found in 

suspension bridges. From Australia’s Elite Innovations, a leader 

in sleek all-glass tables, is the X-1 Everest table, an 

ultra-modern showpiece priced at $97,000. With its 

transparent playing surface (a material that replicates 

the dynamics of traditional felt) and glass supports, it 

appears to be floating in air and is therefore an ide-

al complement to contemporary glass-ensconced 

homes or high-rise penthouses. While the clear sur-

face is stunning without adornment, a luxury dealer 

like Generation Billiards can customize these tables 

with family crests, team logos or even photographs.

Wisconsin-based McDermott Cue, which 

manufactures handcrafted cues featuring intricate 

inlays of tropical woods, abalone or brass, once 

produced a hand-engraved, precious metal- and 

gem-embellished fantasy cue that sold for an aston-

ishing $150,000. More representative of the compa-

ny’s high-end sticks is its Enhanced 2018 Cue of the 

Year ($1,999) whose handle includes ornate detailing 

of maple, abalone, turquoise, and pewter. “Our prod-

ucts stand out because of our materials, the designs 

we’re able to achieve and our manufacturing capa-

bilities,” says owner Greg Knight. 
You can’t shoot pool in the dark, and a contem-

porary table demands a statement piece to illuminate 

the playing surface. Designer Kevin Kolanowski of Los 

Angeles-based Fuse Lighting uses semiprecious 

stones to give his lighting fixtures extra aesthetic watt-

age. His Cambridge chandelier (starting at $10,000) 

is designed specifically for pool tables, with five glass 

shades offered in a wide range of colors. 

Rack ‘em UpBlatt Billiards www.blattbilliards.comElevate Customs www.elevatecustoms.com
Elite Innovations www.eliteinnovations.com

Fuse Lighting www.fuselighting.comGeneration Billiards www.generationbilliards.com
Hurricane Custom Billiards
 www.hurricanebilliards.com

McDermott Cue www.mcdermottcue.com

The X1-Everest table from Elite Innovations  

is a seductive study in glass.
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Two issues of the international edition of Homes & Estates magazine 
are published annually, in April and October.

EDITORIAL PROFILE 
Published by Coldwell Banker Real Estate LLC through the Coldwell Banker Global Luxury 
program, Homes & Estates offers stories of lifestyle inspiration in a visually stunning printed 
format—fabulous art, amazing architecture, extraordinary homes, elegant furnishings 
and must-see destinations for travel and living. Interviews range from acclaimed interior 
designers to world-renowned architects and insiders of the art and fashion worlds. 

AUDIENCE 
Homes & Estates magazine is targeted to the most successful people in the world. They are 
high achievers, driven and financially successful; and they prefer to work with an
established, globally recognized brand and seasoned network of independent sales 
associates who are among the top in their field. Our readers have a passionate interest 
in—and a high level of influence on—the trends, styles and attitudes that shape the modern 
luxury lifestyle.

DISTRIBUTION1

Print
60,000 standalone copies of Homes & Estates are distributed through multiple channels to 
provide targeted reach to an affluent international audience. 

	 •	 Placement on select newsstands in the U.S., Canada, Mexico, Europe, Asia, the 	
		  Middle East, Australia and South America. 
	 •	 Direct mail to ultra high net worth (UHNW) individuals, including the Wealth Engine 	
		  Demi-Billionaire list and top clients of Coldwell Banker sales associates.
	 •	 Distribution to Coldwell Banker offices worldwide.
	 •	 Placement in first-class/member airport lounges serving nearly 30 international airlines 	
		  including British Airways, Virgin Atlantic, Air France, Swiss Air, SAS, Lufthansa, 	
		  Emirates, El Al, Cathay Pacific, Air China, Air India, and Japan Airlines.

In addition, the entire Homes & Estates magazine is inserted into the subsequent issue of 
Unique Homes magazine, which has a readership of 100,000+ representing more than 80 
countries worldwide.

Digital
	 •	 50,000+ digital editions sent to subscribers of the Coldwell Banker Global Luxury blog.	
 		  The digital Homes & Estates also appears in the digital edition of Unique Homes, which 	
		  can be found on UniqueHomes.com.

READER DEMOGRAPHICS 
	 •	 UHNW individuals with a minimum property value of $2 million and $25 million net worth2

	 •	 Unique Homes readership (average reader has net worth of $4.5 million)
	 •	 Coldwell Banker independent sales associates and their clients
	 •	 Subscribers to the Coldwell Banker Global Luxury blog

SPRING 2018
Materials Due – February 20
Publish – April 10 

FALL 2018
Materials Due – August 14
Publish – October 2 

1Distribution subject to change at publisher’s discretion.   2Data provided by Wealth Engine.

HOMES & ESTATES, International Edition 
Two Publications, One Price

ADVERTISING RATES

Full-page
$1,995

Half-page
$999

Quarter-page
$549

Contact:
Bruce Griset
888-928-9020; 919-928-9020
bgriset@uniquehomes.com

2018 Production Schedule
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Two issues of the Homes & Estates Supplement are published annually, 
in January and July.

EDITORIAL PROFILE 
Published by Coldwell Banker Real Estate LLC through the Coldwell Banker Global Luxury 
program, the Homes & Estates Supplement includes feature stories on luxury lifestyle 
attributes as well as magnificent properties offered by Coldwell Banker sales associates as 
part of the Coldwell Banker Global Luxury marketing program. 

AUDIENCE
Like the Homes & Estates International Edition, the Homes & Estates Supplement is 
targeted to a readership that is highly motivated and truly affluent. Through partnerships with 
the Wall Street Journal and Wealth Engine, the Homes & Estates Supplement is able to 
be placed in the hands of those with the means to purchase the properties featured in the 
magazine.

DISTRIBUTION 
Print
80,000 copies of the Homes & Estates Supplement are distributed through multiple 
channels to provide targeted reach to an affluent audience. 

•	 Insertion into the Friday edition of the Wall Street Journal, which features the popular 	
	 “Mansion” section, in the following metro areas: Boston, New York, Chicago, Miami, Los 	
	 Angeles, Santa Barbara, Orange County, San Diego, and San Francisco.

•	 Direct mail to Wealth Engine’s Demi-Billionare List. It represents those with at least $500 	
	 million in net worth who own, on average, 19 homes!

•	 Additional direct mail to ultra high net worth (UHNW) individuals, including top clients of 	
	 Coldwell Banker sales associates.

•	 Distribution to Coldwell Banker offices throughout the United States.

Digital
	 •	50,000+ digital editions of the Supplement are sent to subscribers of the Coldwell 	
		  Banker Global Luxury blog. It also appears on UniqueHomes.com.

READER DEMOGRAPHICS 
	 •	 UHNW individuals with a minimum property value of $2 million and $25 million net worth2

	 •	 Wall Street Journal readership (average reader has net worth of $1.957 million; average 	
		  household income of $288,346)
	 •	 Coldwell Banker independent sales associates and their clients
	 •	 Subscribers to the Coldwell Banker Global Luxury blog

ADVERTISING RATES

Full-page
$1,595

Half-page
$799

Quarter-page
$450

Contact:
Bruce Griset
888-928-9020; 919-928-9020
bgriset@uniquehomes.com

The HOMES & ESTATES Supplement
Partnering with The Wall Street Journal & Wealth Engine to Target the Highly Affluent

SUMMER 2018
Materials Due - June 8
Distribution Begins - July 13
WSJ Insertion - July 27

WINTER 2019
Materials Due - December 10
Distribution Begins - January 14, 2019
WSJ Insertion - January 25, 2019

1Distribution subject to change at publisher’s discretion.   2Data provided by Wealth Engine.

2018 Production Schedule



World-Class Exposure for a World-Class Property

Having your exceptional listing featured on the cover of 
Homes & Estates will not only impress your seller, it will provide 
an unparalleled level of exposure for you and your listing in print, 
online and through social media.

The cover package includes:
• Your listing’s image on the cover of one issue.
• A 2-page editorial on the property far-forward in the magazine.
• Mention in the Table of Contents.
• 200 copies mailed to your supplied list.
• 25 copies sent directly to you.
• A feature story on the Coldwell Banker Global Luxury blog.
• Promotion of your property via Coldwell Banker’s extensive 	
	 social media channels.
• A press release sent to the media.

Investment—
Homes & Estates International Edition 
$7,500

Homes & Estates Wall Street Journal 
Supplement 
$4,500

If you would like your cover property editorial to 
be longer than 2 pages, additional edit pages 
are available at $1,000 each.

COVER PACKAGE 2018


